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Dog paddling pools boost retail sales YEEH
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The dilemma of what to do with your dog while you’re at work has long been a
major barrier for many who’d like to become an owner. But Pets at Home say the

pandemic has changed all that as we spend more time in our homes.
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It’s seen the number of pets in the UK grow by eight percent in the last year,

leading to a similar sized growth in its sales to 1.1 billion pounds.
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We’re pampering them more too. The industry calls it ‘humanisation’. Paddling

pools for pooches helped sales of puppy products grow by more than a quarter.
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But we were even keener for kitten kit, where the retailer saw spend increase by

more than a third.
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Overall, profits dipped slightly to 88 million pounds as parts of the business,
particularly grooming salons, were hit by Covid-related restrictions. But the
company expects more growth to come as it cashes in on our frenzy for furry

friends.
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grooming
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1. What has long been a big obstacle to people getting pets?

2. True or false? Products for dogs sold better than cats.

3. Was there an overall increase in profits?

4. What does the company think will happen in the future?
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1. What has long been a big obstacle to people getting pets?
Worrying about what to do with pets while people are at work.
2. True or false? Products for dogs sold better than cats.

False. Kitten kits outsold puppy products.

3. Was there an overall increase in profits?

No. Overall, profits dipped slightly.

4. What does the company think will happen in the future?

There will be a continued growth in the area due to the trend.
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